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CAU promenade on a ‘Market Thursday’, Photo By: Alysha Conner 

Breighlynn Polk, CAU History major 
Photo By: Alysha Conner
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Words From the Editor ...
Be Unapologetically You!

With love and fashion grace,

Editor-in-Chief, Alysha Conner
Photo By Alysha Conner 

Editor-in-Chief, Alysha Conner
Photo By: Alysha Conner 
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By Alysha Conner

When it comes to fashion, there can never be a right or wrong because fashion is always evolving.  It is all about creativity, and 
self-satisfaction. What works for you may not work for everyone else, and that is okay. Embrace all fashion, worldwide, for in 
every new discovery there is a hidden treasure. Take advantage of all the fashion life has to over, and make it your own. Mix 

trends, repeat old iconic styles, and dare to live outside the box every now and then. Life is about living, evolving...
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Walking the Promenade
By Alysha Conner

    3

 A walk on the Promenade at Clark Atlanta University is 
an average day for the students of the Atlanta University Center. 
 The walkway to the Robert W. Woodruff Library, path-
way to the many historical buildings where classes are held, and 
the offices where the administrators’ work towards continuing 
the legacy of the Historically Black Colleges and University; the 
Promenade has rightfully sustained its detrimental service to the 
AUC. 
 For many students 
at the AUC, the Promenade 
is ultimately the common 
runway where they can 
connect with their peers and 
strut their outfit for the day. 
 Umi, Mass Me-
dia Arts student at CAU, 
said, “When I get dressed 
each morning what I wear 
depends on how I’m feeling 
that day. You can always 
look at what I have on and 
tell how I’m feeling that 
day. I like to stand out and 
try new things with my 
clothes. I can put the same 
clothes on wear them every-
day and they’ll look differ-
ent every day. The Promenade 
is the runway. It’s our school’s 
red carpet. This school is full of 
students who put time, thought, 
and money into their fits.”
 “Well Dressed Wednesdays,” is an AUC tradition 
amongst the students. Along with “Fried Chicken Wednesdays” in 
the cafeterias’, on Wednesdays, students dress in their best attire 
and make their appearance on the Promenade. Some students 
dress in chic business attire, and others in their own style of fash-
ion. “Market Thursdays” are also a good time for students to walk 
the Promenade and buy clothes, accessories, hair extinctions and 
more. 

“The Promenade is 
the runway.”

  On days when there 
is a lot of activity on campus, 
students dress their best and 
take pictures on the Prome-
nade. Especially on days when 
the weather in nice in Atlanta, 
students can be seen hanging 
out on the Promenade taking 
pictures, listening to music, 
talking to friends, and looking 
fashionable.
  Braxton Shel-
ton-Epps, a junior English 
major at CAU, further said, 
“I like to think I’m stylish 
always, while keeping my 
comfort in mind. The Prom-
enade could be a runway in 
the same way a regular one 
would, simply because it’s 
where students display who 

they are, how they feel about whatev-
er, through what they’re wearing.”
 Kiether Wright, Computer 
Science major at CAU, added, “You 
know your fit fly when you have to 

walk on the other side of the Promenade so more people can peep 
you from afar.” 
 Though many students are not fashion majors, they still 
value fashion etiquette. Life at the AUC means taking a walk 
on the Promenade. Trends vary or in some cases become the 
trending fashion statement amongst the students. The Promenade 
allows for the students to connect with their peers and showcase 
their sense of style.
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Pictured: Atlanta University Center Robert W. Woodruff 
Library located on the Promenade 

Photo By: Alysha Conner



Ebony Bodden, CAU Theatre major seen on the Promenade 
Photo By: Alysha Conner 

Pictured left to right: Ebony Bodden, Mija Mason, & Braxton Shelton-Epps  on the Promenade
Photo By: Alysha Conner
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Dimitri Tate-Roberts , CAU MMA student seen 
on the Promenade 

Photo By: Alysha Conner
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By Alysha Conner

Cut Creators Salon Suites
Taking Over Atlanta

 
 Behind the campus of Clark 
Atlanta University, located on the 
intersection of Mangum Street and 
Peters Street, resides one of the 
many and the first Atlanta franchised 
location of Cut Creators Enterprises. 
 From New Jersey and 
now Atlanta, Omar (“Mr. Hands”) 
Sharif and his wife Danielle Townes 
have successfully established five 
locations since 1995. The concep-
tion for Cut Creators Enterprises as 
explained by Omar, began with the 
dream of his wife Danielle and he 
simply helped her make it come true. 
Danielle had a passion for styling 
hair yet her ambition did not stop at 
just doing hair. She had a dream of 
creating her own salon. When the 
couple got word of a previous salon 
owner selling his shop back in 1995 
in New Jersey, they decided to part-
ner with another owner to co-create 
a salon. Shortly after the couple 
decided to create their own salon.
 Cut Creator Enterprises is a 
family owned business consisting of 
three salons in New Jersey and two in 
Atlanta. The company provides a va-
riety of services such as: any service 
pertaining to cosmetology (sew-ins, braids, hair cuts, dreads, 
etc.), tattoos, teeth whitening, make-up, and currently looking 
for nail technicians. Their many locations and services have 
benefited a wide range of customers, some who are well-
known celebrities. 
 

 Omar admitted the name Cut Creators 
originated from the idea of his mentor, 
“Big Rock,” who he acknowledged has 
influenced him in many different aspects 
of his life. He saidd,  “I was young. I 
was 23 years old from the streets and he 
helped me stick it out in my salon and 
throughout my relationship as well. So he 
is a big part of Cut Creators.”
 ‘Family’ is the essential aspect Omar 
says is what generates the success of the 
business, as well as set it apart from other 
salons. Salon manager and nephew to 
Omar, Anthony Sharif, said, “We treat 
everyone like family. Everyone loves the 
vibe. It is a very friendly family oriented 
type of vibe. My uncle will go above and 
beyond to make sure everybody is situ-
ated well. He genuinely cares about his 
employee’s well-being and them moving 
forward as a barber or stylist.”  
 “People should come to us for em-
ployment because not only do we hire 
them, but we teach them. We help them 
brand themselves, network, teach them 
how to actually make money, and teach 

them how to own their own salon. We em-
ploy ambitious people. We employ hungry 
people. People, who no one never really 
gave a chance to,” Omar said. 

 Widely publicized throughout all social media networks, 
anyone who is seeking employment or any service can contact 
Omar and Danielle or any of their employees via the Internet, 
p)one call, or simply get a first hand experience of their family 
orientated vibe by visiting them at the salon. As the business con-
tinues to grow in Atlanta with the recent grand opening of their 
Atlantic Station location, Omar expects to open at least five more 
Cut Creator salon suites within the next year. The Sharif family 
plans to take Cut Creators to Nashville, Tennessee next. 
 “Get familiar with the name Cut Creators be-
cause we are franchising, and we are hopefully go-
ing to be in at least every state,” Anthony said proudly. 
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Pictured: Khyree, son of Omar and Danielle, giving 
Rick Ross his signature fade at the Bonner Brothers 

Hair Show in Atlanta 
Photo By: Alysha Conner
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“Get familiar with the name 
Cut Creators because we are 

franchising, and we are 
hopefully going to be in at least 

every state.”



FASHION EVOLVED

6

Pictured: Stylist Mya, far left,  was feeling ill while working 
on a client so, Cut Creators stylists helped her finish

Photo By: Alysha Conner

Pictured: (left to right) Khyree, Danielle, Omar the family dynasty 
of Cut Creators 

Photo By:  Alysha Conner

“Family. It’s all family.”

Pictured: Cut Creators staff and customer outing 
at Cascade 

Photo By: Alysha Conner

LOCATIONS IN ATLANTA:

  142 Mangum Street SW
Atlanta, GA 30313

660 9th Street NW
Atlanta, GA 30318

Pictured: Cut Creators Salon Suites location on Mangum 
Street

Photo By: Alysha Conner 
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By Alysha Conner

Pictured:  Jeffery Lee’s brand HTDOGWTR on “Market Thursday” 
Photo By: Alysha Conner

continued on  page 8

 Traditionally at Clark Atlanta University, on Thursday’s, “Market Thursday” is held on the Promenade in front of the  
CAU Bishop Cornelius Henderson Student Center.
 Market Thursday is an opportunity for businesses to rent vendor space through CAU to network, market themselves or 
brand, and sell merchandise. For the students of the Atlanta University Center, Market Thursday means being able to buy food, 
clothes, fashion accessories, artwork, and more from a variety of vendors.  Occasionally a live DJ will come, playing music as 
students and faculty members make their way down the Promenade to their destination. 
 Aside from the participants of local Atlanta entrepreneurs such as Jeffrey Lee, CEO of HTDOGWTR, or local owned 
businesses such as All Virgin Hair, CAU students also purchase vendor space for Market Thursday. CAU Mass Media Arts stu-
dent Christian Davis rented vendor space for Market Thursday just recently and said, “It’s dope how Clark allows us to network 
on campus. It’s cool to be able to go to school and market my music career all at the same time.”
 Applications to participate in Market Thursday can be accessed from the Office of Enrollment Services and Student 
Affairs, located in the CAU Bishop Cornelius Henderson Student Center, Suite 250. Prices for vendor space typically run for 
$20 for one day. However, during Homecoming, Founders Week, and other special holidays at CAU, the prices are subject to 
change. Preregistration prior to Market Thursday is not required, unless it is Homecoming, Founders Week, etc. For normal 
Market Thursdays, participants must come into the office the morning of and pay the vendor fee. 
 For more information about how to participate in Market Thursday at CAU, call the Office of Enrollment Services and 
Student Affairs at (404) 880-6360. 
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Pictured: Art work sold on the Promenade on a 
“Market Thursday”

Photo By: Alysha Conner

FASHION EVOLVED

Pictured: Jeffery Lee & his brand HTDOGWTR on a “Market Thursday” 
Photo By: Alysha Conner

Pictured: CAU MMA student, Christian Davis, promoting his music on 
Sound Cloud at “Market Thursday” 

Photo By: Alysha Conner

Pictured: All Virgin Hair company located in 
Atlanta, selling hair at “Market Thursday” 

Photo By: Alysha Conner 

Pictured: Melanin Bar clothing brand 
selling merchandise

Photo By: Alysha Conner
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The Life of A 
“Fashion Role Model” 
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By Alysha Conner 

Pictured: Tyleshia Marie, Wardrobe 
Stylist & Personal Shopper 
Photo By: Alysha Conner

continued on  page 10

An Inside Look At Topshop Atlanta 

 In 1964, Topshop was founded as a youth fashion 
brand within the Sheffield branch in a British department store 
called Peter Robinson. Topshop’s first 
independent store was opened in 1970 
in Britain then shortly after, Topman, 
an alternative for male customers, 
was created. There are more then 500 
branches around the world, spanning 
from: London, New Zealand, Austra-
lia, South Africa, Hong Kong, Paris, 
France, and the USA. In 2015, Topshop  
made its way to Atlanta, Georgia open-
ing its first store. 
 Featuring a two story branch 
of both Topshop and Topman inside 
the Lenox Square Mall, the retail store 
holds the only location in Georgia. A 
British multinational fashion retailer of 
clothing, shoes, makeup, and accesso-
ries, Topshop/Topman employees mod-
el what it truly means to be a “Fashion 
Role Model.” 
 As an employee of Topshop, 
work begins before leaving the house. 
“F.R.M”, “Fashion Role Model, as a 
expectation/requirement of an employ-
ee at Topshop. It is strongly suggested 
to wear Topshop/Topman clothing to 
work, however if employees choose not 
to do so there are restrictions as to what 
brands or patterns can be worn to work.
 Topshop shoe specialist, Tekia 
Howell-Smith said, “Fashion is about 
being you and not caring about what other 
people think. It's a way to express yourself in different ways. 
My fashion advice is who cares what people think. If you like 
it, wear it. Never wear something that you don't feel comfort-
able in just because it's in trend and everyone else is wearing it. 
Working at Topshop means people are always looking at you 
and seeing how you dress and look, so it's always good to look 
your best. When people come into the store they're looking for 

advice on how to look and may even take what you’re wearing 
and make it their own.”

 Featured in London Fashion Week, 
Topshop is very strict with their dress 
code policy.   Clothing with brands or 
logos that are not sold by Topshop can 
not be worn. Patterns, graphic t-shirts, 
or prints on clothing other than Topshop, 
can not be worn. Solid color shoes other 
than Topshop can be worn, as long as the 
there is no retail brand name or logo vis-
ible. Topshop employees are encouraged 
to “up dress” every outfit, trying to avoid 
from looking “too casual.” Being an 
“F.R.M” for Topshop is a distinguished 
role to carry when customer servicing 
and out of the sales floor. Employees are 
a representation of the brand, they are the 
walking living breathing mannequins for 
Topshop. 
 Wardrobe stylist and personal shopper 
Tyleshia Marie said, “Fashion means 
expression. It shows your mood, how 
you were feeling when you decided to 
get dressed. Certain outfits make you 
feel different ways, some relaxed and 
some confident. When being yourself 
in fashion it’s always shows through 
because you walk a certain way when it’s 
something you truly wanted to put on, it 

just flows. 
 Topshop has its own app called 
“Tapp,”  that allows all employees to keep in 
contact with each other. The app also shows 

the newest trends coming out and the company’s best sellers. 
Fun interactive games and activities take place both on Tapp and 
in store for Best Dressed, Best Customer Service, Top Sales, to 
make the work environment both competitive and enjoyable. In 
store, holiday theme parties or dress up days occur seasonally. 
Employees often take pictures in the store before or after work to 
post on Tapp and share with the Topshop family. 
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Pictured: Tekia  Smith-Howell , Topshop Shoe Specialist  
Photo By: Alysha Conner 

Pictured: Santiago Henao, Topshop Denim 
Specialist 
Photo By: Alysha Conner 

Pictured: Alexis Jacob,  Blogger & Freedom Jewelry 
Sales Associate  

Photo By: Alysha Conner 

Pictured: Alysha Conner, Topshop Sales Associate
Photo By: Tekia Smith-Howell

“Working at Topshop means people 
are always looking at you and see-
ing how you dress and look. So it’s 

always good to look your best.”                               
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House of Celebrity 
Boutiques

By Alysha Conner 

continued on  page 12

Pictured: Olivia Mcgregor, House of CB manager seen 
wearing House of CB dress while checking figures

Photo By: Alysha Conner 

 Evolving from the signature body-con dresses, 
House of CB dresses have made their distinctive grace of 
being  seen on many famous bodies around the world. The 
celebrity brand has come a long way since its first debut as 
just an online retail website.
  Founded in 2000, the 
founder Conna Walker was 17 
years old at the time. Now 34 
years old, the brand has become 
international with over 1 million 
Instagram followers and a pleth-
ora of retail stores located in the 
United Kingdom and the United 
States. 
 Walker’s purpose for 
creating her brand was the need 
for “A brand that makes pieces 
for real women who own their 
femininity.” Known for its figure 
hugging clothing, all House of 
CB clothing is made in London. 
 In 2017, House of CB 
launched a concession inside 
Topshop in Lenox Square Mall. 
Olivia Mcgregor, House of CB 
Atlanta manager who is 21 years 
old from Kentucky, opened the 
concession and continues to be 
successful with sales. 
 Many celebrity, customers come into Topshop in 
Lenox to shop the concession. Teyana Taylor was recently 
seen in Topshop shopping the House of CB brand with 
one year old daughter, Iman Tayla Shumpert Jr. Mcgre-
gor along with her associates Melvin Sanders and Aliyah 
Washington assisted her with finding a dress. 
 When trying on House of CB in Topshop, custom-
ers use the Personal Shopping suite located on the base-
ment level behind the escalators. Behind the sliding door 

entrance is a flat screen television, couch area, designer 
fashion books such as the late Alexander McQueen’s book 
Savage Beauty, and spacious decorated fitting rooms. 
 Tyren Ayers is the Topshop Personal Shopper and 
caretaker of the Personal Shopping suite. He often works 

with House of CB clients to 
assist in customer servicing 
and sales. He said his experi-
ence as, “I love fashion and I 
love styling Topshop custom-
ers to help them find the outfits 
they need for where they want 
to go. Working with House 
of CB has been life changing 
being able to work with two 
distinguished United Kingdom 
brands. Meeting new people 
and celebrities is a bonus.” 
 There are many House 
of CB concessions inside 
Topshop around the world. 
Once concession sales does 
really well in a city, then there 
is a consideration for an entire 
store to open in that city. Mc-
gregor said, “I love my job. I 
love being the boss and diving 
our sales up to make a profit. 
Styling celebrities and making 

sure they find the right outfit for them is my favorite part.”
 With Atlanta steadily growing as a city of travel 
and business, people are always coming into Lenox Square 
from all over the world to shop the brand. The brand 
definitely has increased the traffic inside Topshop, bringing 
in more customers to not only shop from House of CB but 
Topshop/Topman and other brands sold in store as well. 
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Pictured: Personal Shopping Suite,  located on the basement level of Top Shop 
Photos By: Alysha Conner

Pictured: Fitting room and lounge area inside the Personal Shopping Suite
Photos By: Alysha Conner 

Pictured: House of CB Spring 2017 collection, located inside Top Shop 
top floor in Lenox Square Mall

Photo By: Alysha Conner 

Pictured: (Left) Olivia Mcgregor & (Right) Ahsia Janae, House of CB for-
mer employee, both seen trying on House of CB merchandise in store 

Photos By: Alysha Conner
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Evolution of Fashion 
By Alysha Conner

Pictured: 1970s, Young adults dancing on Soul Train 

Photo By: Dwight Ross Jr. 

Pictured: African-American 
women in the 1970s 
Photo By: John Doe

Pictured: Run DMC in the 1980sPhoto By: Rawle Harris

continued on  page 14

A Time-line of Fashion Trends 

Pictured: Members of NWA in the 1980sPhoto By: John Doe
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Pictured: 1994, Students attending 
Freaknik in Atlanta, Georgia 
Photo By: Shelia Turner 

Pictured:(Top Left Corner) Tupac in the early 1990s. (Right 
Corner) Will Smith from Fresh Prince of Bel Air in the 
1990s.  (Bottom Left Corner) Biggie Smalls pictured in the 
1990s. (Bottom Middle) R&B singing group TLC in the 1990s
Photo By: John Doe

Pictured: (Left to right) Mija Mason, Ebony Bodden, & Kelli Holmes 
posing during a “Umi” music video shoot, 2017

Photo By: Alysha Conner 

Pictured: (Left to right) Skyler Blocker, Matthew Stewart, 
Charles Key, Carl Babb, & Richard Dahl students at 

Tuskegee University
Photo By: Alysha Conner  
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CELEBRITY FASHION 

STATEMENTS IN ATLANTA 

Pictured: India Love celebrating her 
21st birthday in Atlanta 
Photos By: India Love 

Pictured: Tami Riveria &  
Rasheeda Buckner walking the 

streets of Atlanta
Photo By: Tammy Riveria

Pictured: Future Hendrix  in Kirkwood, 
Atlanta. 

Photo By: Future Hendrix 

Pictured: Karrueche Tran host MCM 
store grand opening in Atlanta

Photo By: John Doe
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CAU STUDENT SPOTLIGHT
By Alysha Conner

de’APOLLO

Pictured: Apollo and his “SPACE Music Productions” crew seen 
promoting at “Market Thursday.
Photo By: Alysha Conner 

 Apollo, formally known as Christian Davis, is an upcom-
ing R&B signer who is 21 years old from southside Atlanta. He 
attends Clark Atlanta University where he studies Radio, Televi-
sion, and Film. 
 Fascinated by music since he was a baby, Apollo grew up 
being exposed to a variety of music, courtesy of his parents and 
older brothers. At a young age, he realized that music offered him 
an avenue to create and share his own stories.  Apollo now has a 
hit song called “Be My Love” getting air-play on V-103 FM.
 SPACE Music Productions is a recording label Apollo 
created in 2016. Since then, he has recruited “SPACE Cadet” Ebo-
ny “Umi” Bodden who is a rapper/singer and CAU MMA student. 
Apollo spends every free minute working on his craft, finding 
instrumentals online and writing songs as an exercise. He puts his 
all in his career and  team. He is excited about his future and the 
future of SPACE Music. 

Pictured: Karrueche Tran host MCM 
store grand opening in Atlanta

Photo By: John Doe

Pictured: HA2 members seen on 
the Promenade 

Photo By: Alysha Conner

Pictured: HA2 Fall 2015 new 
members first performance in CAU 

student center
Photo By: Alysha Conner

House Arrest 2 
Championship Dance Team Inc. 

 House Arrest 2 Championship Dance Team Inc. is a national dance orga-
nization that has different chapters on many college campuses in the United States. 
Clark Atlanta University is home to the HypnotiQ Chapter 10. 
 The championship dance team is iconically known for their fancy foot 
work and sexy dance moves. Becoming a member of HA2 is not as easy as just 
signing up.  HA2 interest are required to go through a pledging process similar to 

that of Greek sororities and fraternities, to gain 
and earn their spot on the team. 
 Aside from dancing, HA2 also hosts commu-
nity service events.  Embracing the HA2 family 
culture, chapters travel to other college campuses 
to participate in community service events, dance 
competitions, etc. No matter the distance, the 
different chapters are very active and supportive 
of each other. 



17

Atlanta Lifestyle 
By Alysha Conner
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Lenox Square Mall: 

Located in the Buckhead district of Atlanta. Since 1959, Lenox Square 
has been the premier shopping destination through out the Southeast. 
The property hosts Bloomingdale’s, Neiman Marcus and Macy’s and 
nearly 250 specialty stores like FENDI, Burberry, Cartier, David Yur-

man, Louis Vuitton, C. Wonder, and Vineyard Vines.

Pictured: Downtown Atlanta 
Photo By: Alysha Conner 

Top Golf: 

Located in Atlanta Midtown. A premier golf entertainment complex. 
Upscale laidback experience that features climate-controlled hitting 
bays, event spaces for groups of all sizes, and a impressive food and 

drink  menu. Fun for all ages and skill levels. 

 Enjoy all the city has to offer, by taking advantage of the many places and events that occur daily. 
Live in the moment and cherish right now. Stop to smell the roses while exploring the growing city of Atlanta. 

Meet people and network, you never know who or what you might discover... 

continued on  page 18
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Little Five Points: 

Located approximately three miles east of Peachtree Street down 
Freedom Parkway. Little Five Points is Atlanta’s hippie hood. Ev-

erything about the area is Bohemian chic, with vintage stores lining 
the streets next to a natural foods market and Indie radio station. 

Piedmont Park:

Fernbank Museum of Natural History :

Located in Atlanta. From the largest dinosaurs ever discovered, to the big-
gest movie screen in Atlanta, Fernbank Museum offers a world of adventure 
for all ages. A visit to this Atlanta natural history museum brings a unique 

opportunity to explore cultural treasures. 

An urban park in Atlanta, located between the Midtown 
and Virginia Highland neighborhoods. The park has 

several miles of paved paths suitable for walking, biking, 
and in-line skating. There are various picnic tables and 

benches throughout the park. Events such as concerts and 
festivals are held at the park as well.  
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Converse
Yeezy
Fenty

Christian Louboutin
Gucci

Givenchy
Louis Vuitton
Doc Martens

Adidas
Nike
UGG
Vans 

Chanel 

& More!

Pictured: Puma x Fenty bow slider sandals
Photo By: Alysha Conner 

Pictured: Adidas Yeezy 350 Boost 
Photo By: Alysha Conner 

Pictured: UGG Men’s Suede 
Photo By: Alysha Conner 

Pictured: Alexis Jacobs wearing 
Louis Vuitton boots 

Photo By: Alysha Conner 

Pictured: Jazalyn Gay wearing 
Anti Social Social Club 

    Photo By: Alysha Conner

Anti Social Social Club
A Bathing Ape

Yeezy
Gucci 

Supreme
Ralph Lauren

Diamond Supply Co. 
House of Celebrity Boutiques 

Thrasher Magazine 
Balmain

Fashion Nova
Ivy Park 

Stussy 
Versace 
Topshop

& More!

S H O E S

C L O T H I N G

Pictured: Alexis Jacobs wearing Vans 
Photo By: Alysha Conner 

Pictured: Jazalyn Gay wearing A Bathing Ape 
& Yeezy 

Photo By: Alysha Conner

Pictured: Michael Gregory wearing 
Thrasher magazine

Photo By: Alysha Conner
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All Hail the Fashion Gods 
By Alysha Conner 

          Robyn “Rihanna” Fenty 

Pictured: Kanye West seen wearing a 
Balmain street wear jacket  
Photo By: Kanye West

Kanye West 
“Yeezy”

   Born in Atlanta and raised in Chicago, Kanye West is 
an American rapper, songwriter, record producer, fashion 
designer, entrepreneur and visionary. 
 West career can be traced back to the early 2000s 
when he became a producer for Roc-A-Fella Records. His 
first solo album debut was “The College Dropout” in 2004 
which led to widespread critical and commercial success, 
and he then founded the record label GOOD Music. Since 
then “Yeezy” has released many other successful albums 
such as his recent project, “The Life of Pablo” in 2016. 
 Most commonly known for his outspoken views 
and life outside of music, West has received significant 
mainstream attention. He has been a frequent source of 
controversy for his conduct at award shows, on social 
media, and in other public settings. Moreover, he contin-
ues to follow his beliefs and creative vision. West has been 
successful with his clothing line and shoe brand dominat-
ing both the music and fashion industry. 

Pictured: Rihanna at Coachella 2017 
Photo By: Rihanna Fenty 

Pictured: Rihanna seen in New York
Photo By: Rihanna Fenty

Pictured: Yeezy performing at his 
show in Miami 

Photo By: Kanye West

 Robyn Fenty was discovered by her current agent 
during a community talent show in her hometown Bridge-
town, Barbados. Born in Saint Michael, Rihanna entered the 
music industry by signing with Def Jam Recordings in 2003. 
 In 2005, Rihanna rose to fame with the release of her 
debut studio album “Music of the Sun” and its follow-up “A 
Girl like Me” (2006), which charted on the top 10 of the US 
Billboard 200 and produced the singles “Pon de Replay” and 
“SOS”. January 28, 2016, Rihanna released her eighth studio 
album Anti exclusively through streaming service Tidal. 
The album peaked at number one on the US Billboard 200, 
becoming Rihanna’s second number one and eighth top ten 
album on the chart. 
 Rihanna collaborated with Puma in 2016 and found-
ed her runway collection, Puma Fenty. The collection includes 
a variety of footwear, apparel, and accessories many of which 
made their debut on the runway in Paris this past September. 
Puma Fenty continues to be successful as Rihanna continu-
ously raises the bar with the designs.  


